
 

 

 

 

 

 

 

MARKETING, PR, & BOOKING INTERN  

 

The BBVA Compass Stadium Marketing, PR & Booking department is seeking intern 

candidates. This exciting position offers the selected individuals the opportunity to 

experience communications and operations aspects of a professional sports and 

entertainment organization. Candidates will gain valuable experience in the fast-paced 

world of sports and entertainment through the execution of a variety of public and private 

events.  

 

Qualified applicants should be pursuing a bachelor’s or master’s degree in marketing, 

communications, public relations or sport management. Previous experience with a 

professional sports team, agency or event marketing is a plus. The ability to work 

nights/weekends, game days and holidays is imperative.   

 

ESSENTIAL FUNCTIONS: 

 Assist with the development & execution of marketing, PR & social media 

campaigns for all events. 

 Assist with on-site event & media management for event/game days. 

 Develop and maintain sports & entertainment media databases. 

 Manage & grow social media program and networks. 

 Research & organize sales/booking opportunities. 

 Aid in the development and management of new creative outreach opportunities. 

 Aid in community outreach development & grassroots marketing efforts. 

 Coordinate & manage social media & website tracking reports. 

 Assist other stadium departments as needed. 

 

SPECIFIC JOB KNOWLEDGE, SKILL & ABILITY:  
Candidates must possess the following knowledge, skills and abilities and be able to 

explain and demonstrate that he/she can perform the essential functions of the job, with 

or without reasonable accommodation, using some other combination of skills and 

abilities.  

 Strong writing skills (writing samples are required for review); 

 Strong telephone, communication and inter-personal skills; 

 Working knowledge of social media platforms (Facebook, Twitter, Instagram, 

Foursquare, Flickr, YouTube, etc.) 

 Computer skills with proficiency using MS Office (Word, Excel, Outlook). 

 

 



DUTIES: 

Candidates will have the opportunity to perform duties listed below during the course of 

the internship. 

 Work directly with Marketing Director to plan and execute events for clients, 

including, but not limited to the Houston Dynamo, US Soccer, USA Rugby, and 

third party promoters. 

 Support all marketing initiatives, campaigns, programs, events, appearances, etc. 

 Develop & co-manage social media campaigns in conjunction with Marketing 

Director. 

 Working knowledge of all confirmed events for BBVA Compass Stadium. 

 Distribute press information to target media and pitch stories and coverage 

opportunities for all stadium events, including advance & day-of opportunities. 

 Set up and management of media will call, press box & media workroom on 

events days. 

 Press conference room set up for special announcements as well as game/event 

day media events. 

 Other duties as assigned. 

 

Candidates will receive college credit and must provide proof of school enrollment and 

internship credit in order to participate in the internship program.  Candidates must also 

have a willingness to learn across all areas of stadium operations.  All interns must be 

eligible to receive college-credit for their hours. This is a non-paid internship. 

 


